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requirement for the establishment. For example, the payment system of the Sadaga House
could be made through machine deposit system or others. After make sure which payment
system to be used, the inventor must determine who are the contributors and receivers of the
money. Last but not least, the respondents strongly agreed that there is a need for in-depth
research model and process since it is a new invention. If there is a clear model and research

then any banks would willing to start implement it in their Islamic banking system.

In short, all respondents have a positive feedback towards the idea. They are strongly
supported and willing to establish the Sadaga House with some requirements mentioned. It
shows that Islamic Bank is not only for gaining profit but for helping poor and needy people

as Islam has encourage it.

5.  CONCLUSION

In summary all respondents have knowledge on Sadaga but never heard about the concept of
Sadaga House. All respondents had willingly accepted the idea after listening and
understanding the explanations from the researcher including the proposed modus operandi.
The concept of Sadaga House has high possibility to be accepted by Islamic Banks and public
as people accept the concept of wagqf. In addition, the respondents agreed that Sadaga House
is a good and creative concept to be implemented in Islamic Banks as Islam teach us to help
others especially needy people. As a conclusion, this study could be be a starting point for the
implementation of Sadaga House and provide guidance to readers and researchers in the

future.

6. RECOMMENDATION

The respondent views that the model of Sadaqa House should be study in-depth to be a key
mechanism for Islamic bank to implement it. After conducting the study, researchers have
some suggestions to other researchers to continue the study on Sadaga House. It provides the
opportunity for future research to come out with a few models of Sadaga House in enable the
financial institution especially in Islamic Banks to establish it. As a new product, there is no
specific modes operandi on the implementation of Sadaqa House. Therefore, Islamic banks

require a clear guideline for its operation. This study also require in depth study on policies
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and legal part. In order to establish a new product in Islamic Banks, some policies and legal
part have to be ready. The study is supposed to include Central Bank of Malaysia in order to

understand the regulations part and to look from the view of policy maker.
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